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mzia xositaSvili

xelovnebis nawarmoebis komercializa-
cia erTmaneTTan akavSirebs biznesisa da
kulturis sxvadasxva sferos. kulturuli
kavSirebi da urTierTsasargeblo komuni-
kacia xSirad arakomerciul dawesebule-
bebSi yalibdeba. civilizebuli art-bazris
Camoyalibebasa da ganviTarebaSi arc-Tu
umniSvnelo wvlili SeaqvT muzeumebisa da
biblioTekebis – arakomerciuli organiza-
ciebis PR samsaxurebs.

ra ganasxvavebs arakomerciuli orga-
nizaciebis PR-s komerciulisagan? kanonm-
deblobis Tanaxmad, arakomerciuli orga-
nizacia aris iuridiuli piri, romelsac
Tavisi saqmianobis miznad ar aqvs dasaxu-
li mogebis miReba da am mogebis ganawile-
ba.

PR-is amocana da meTodebi, misi ganxor-
cielebis sistema universaluria da mTels
msoflioSi gamoiyeneba. da mainc, ra aris
mTavari ganmasxvavebeli?

 arakomerciuli organizaciis PR imiT
gansxvavdeba komerciulisgan, rom aq xdeba
ara saqonlis, produqciisa da organizaci-
is, aramed ideis win waweva. organizaciis
warmosaCenad aucilebelia muSaoba, magram
upiratesad sakuTar profesiul sferoSi
reputaciis SesanarCuneblad. aq ideis pro-
mouSeni ufro martivia, vidre sakuTari
organizaciisa.

nebismieri arakomerciuli organizaci-
is PR RonisZiebebze gamoyofili biujeti
rom SevadaroT cnobili firmebis PR biu-
jets (Adidas, Mersedes, Coca-Cola, Procter&Camble
da sxv.), advili gasagebi gaxdeba, rom misi
win waweva mxolod arsebuli SesaZleblobe-
bis farglebSi SeiZleba. swored sabiuje-
to SezRudvebma moiTxova arakomerciuli
organizaciebisagan sazogadoebasTan urT-
ierTobaSi komerciul firmebTan Sedare-
biT ufro riskiani da originaluri saSu-
alebebis gamoyeneba. jer kidev 1990-iani
wlebis dasawyisSi biznesis profesori r.
m. kanteri amerikel biznesmenebs urCevda

arakomerciuli
organizaciebis PR

samsaxuri da art-biznesi
mzia xositaSvili

stu-s biznes-inJineringis
fakultetis doqtoranti

ekeTebinaT bevri mciredidan. swored amiT
arian dakavebuli arakomerciuli organiza-
ciebi. SeiZleba iTqvas, rom arakomerciul
dawesebulebebs SeuZliaT meti sargebelis
miReba mciredidan, radgan isini iyeneben
biznesis marTvis Tanamedrove meTodebs.
ratom iTvleba, rom ideebis win waweva aq
ufro advilia? pirvel rigSi, arakomerciu-
li organizaciebi eyrdnobian mudmiv fa-
seulobebs da saukuneebiT Camoyalibebul
stereotipebs. da meorec, Tu TiToeuli
arakomerciuli organizacia mTel msof-
lioSi daiwyebs socialuri xasiaTis gar-
kveuli ideebis win wawevas, amgvari konsoli-
daciiT sazogadoebrivi Tvalsazrisi ufro
advilad Camoayalibdeba.

arakomerciuli organizaciebis PR
miznad isaxavs:

1. organizaciis misiis popularobis
gazrdas;

2. samizne organizaciebTan sakomunika-
cio arxebis gansazRvras;

3. keTilsasurveli sainvesticio gare-
mos Seqmnisa da SenarCunebis xelSewyobas;

4. organizaciis misiis realizebisaTvis
sasurveli sazogadoebriv-politikuri at-
mosferos Seqmnas;

5. nayofieri moRvaweobisaTvis orga-
nizaciis mTavari mamoZravebeli Zalebis
mudmiv informirebasa da stimulirebas.

PR-is ganviTarebis specifika

arakomerciul organizaciebSi

arakomerciuli seqtorSi PR jer kidev
sawyis etapzea, Tumca aqtiurad xdeba
“meoTxe” talRis PR teqnologiebis aTviseba
– PR Ria sainformacio sivrceSi. sustad
viTardeba “meore” da “mesame” talRis midg-
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omebi, kerZod, arasakmarisi yuradReba eqce-
va arakomerciuli organizaciis xedvasa da
misias, brendis Seqmnasa da marTvas, audi-
toriis segmentacias, sazogadoebriv mizno-
briv jgufebTan muSaobas, kulturaTSori-
si politikisa da ucxoel partniorebTan
muSaobis meTodebis Camoyalibebas. nakle-
bi yuradReba eqceva gamoyenebiT kvlevebs,
maTi mniSvneloba ar aris saTanadod Ses-
wavlili.

Tanamedrove etapze yvela qveyanaSi
izrdeba PR-is roli arakomerciuli orga-
nizaciebis saqmiani reputaciis Camoyali-
bebaSi. arc erT organizacias ar SeuZlia
iarsebos umiznod, TiToeul maTgans unda
hqondes realuri warmodgena imaze, Tu
rogoria misi miznebi da perspeqtivebi, ra
elis mas da ra Sedegebis miRweva SeuZlia.
bevr SemTxvevaSi amgvari warmodgenebi ar-
sebobs, magram is ar aris mkafio da cudad
aris struqturirebuli, rac imas niSnavs,
rom misi ZiriTadi faseulobebi nawilo-
briv daikargeba. ufro efeqtur organiza-
ciebs aqvT mkafiod gamoxatuli momavlis
xedva mokle da grZelvadian perspeqtiva-
Si. arakomerciuli organizaciis misiis
SemuSavebisas PR-is specialistebi ayali-
beben imijs, qmnian mis reputacias da cdi-
loben gaamarTlon misi arseboba sazoga-
doebriv sistemaSi.

rodesac PR strategiebSi saubaria imi-
jze, mxedvelobaSi aqvT ara imdenad poten-
ciuri auditoriis yuradRebis mopovebis
saSualeba, ramdenadac garkveuli social-
uri jgufebis moTxovnaze reagirebis me-
Todebi. amas garda, imiji exmareba Tanam-
Sromlebs Soris “erTiani gundis” atmosf-
eros Camoyalibebas, organizaciis warmate-
bis miRwevisaTvis sakuTari Zalebis rwme-
nis gaZlierebaSi, momavlis optimizmis Se-
narCunebaSi, rac iZleva ukonfliqto gare-
mos Seqmnis saSualebas, zrdis samuSaos
efeqtianobas, moizidavs axal maRalkvali-
ficiur specialistebs da SeinarCunebs
arsebulT. imijis SemuSavebasa da mis Se-
narCunebaze PR-is specialistebi da arako-
merciuli organizaciis xelmZRvanelebi ori
ZiriTadi formiT muSaoben – arakomerciu-
li organizaciebis saerTo warmodgenis
SeqmniT auditoriisaTvis, partniorebi-
saTvis, sazogadoebisaTvis da Tanam-
SromelTaTvis. aqac PR saqmianoba iyofa
gare da Sida moRvaweobad.

Sida garemos TvalsazrisiT PR-s xSir-
ad korporatiul PR-s uwodeben. misi mTa-
vari amocanaa organizaciis SigniT dadeb-
iTi atmosferos Seqmna. Sida PR moicavs
mimdinare RonisZiebebs sazogadoebasa da
arakomerciul organizacias Soris da
konkretuli Sedegebis miRwevisaTvis PR
kampaniebis organizebas.

TiToeuli arakomeciuli organizacia
mudmiv monitorings unda awarmoebdes, raTa
gansazRvros sazogadoebis ganviTarebis
SesaZlo tendenciebi.

yvelaze mniSvnelovani arakomerciuli
organizaciebis komunikaciuri politikis
SemuSaveba da realizaciaa, rac emyareba
pirdapir da ukukavSirs auditoriasTan.
auditoriis ganwyobis CamoyalibebisaTvis
arsebiTia gamoiyos is miznobrivi audito-
riebi, romlebisTvisac aris gaTvlili esa
Tu is konkretuli SeTavazeba. imisaTvis,
rom PR-is potenciali srulad iqnes gamoy-
enebuli, arakomerciulma organizaciam mis-
Tvis mniSvnelovani konkretuli miznebis
gaTvaliswinebiT unda Seadginos Sesabami-
si programa. frank jefkinsi gvTavazobs 6
nawilisagan Semdgar PR programas: situ-
aciis Sefaseba; miznebis gansazRvra; pub-
likis gansazRvra; masobrivi komunikaciis
arxebisa da zemoqmedebis teqnikis SerCeva;
biujetis dagegmva; Sedegebis Sefaseba.

arakomerciuli organizaciebis mim-
dinare saqmianobis PR programis struqtu-
ra Semdeg nawilebs moicavs: misia; situ-
aciis SWOT  analizi; miznebi da amocanebi;
principebi; muSaobis formebi da meTodebi;
auditoriis tipebi da miznobrivi jgufebi;
efeqtianobis Sefaseba da Sedegebis kon-
troli. mimdinare PR moRvaweobaSi didi
mniSvneloba eniWeba masobrivi informaci-
is saSualebebTan urTierTobis dagegmvas.
miznebi – masmediis arxebiT gzavnilis efeq-
tianobis gazrda, informaciis damaxinjeb-
is SesaZleblobis Semcireba.

miRwevis saSualebebi – urTierTxel-
sayreli partniorobisa da TanamSromlo-
bis damyareba masmediis saSualebebTan reg-
ularuli komunikaciis formebiT: brifin-
gebiT, pres-konferenciebiT, “mrgvali mag-
idebiT”, sajaro diskusiebiTa da prezenta-
ciebiT.

sagareo PR moRvaweobis strategia,
rogorc wesi, mimarTulia Semdegi tipis
auditoriebze: keTilganwyobil, ZiriTad da
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arakeTilganwyobil auditoriaze. special-
uri strategiebi da meTodebi gamoiyeneba
saxelisuflebo struqturebTan, biznes se-
qtorTan, sponsorebTan, partniorebTan. ar-
akomerciul dawesebulebas partniorebTan
SeiZleba hqondes saerTo miznebi, saerTo
interesebi da saerTo problemebi. yvelaze
rTulia PR kampaniis organizeba da Catare-
ba. PR specialistisTvis mniSvnelovania
praqtikul muSaobaSi msxvili RonisZiebeb-
isa da aqciebis Catarebisas erTbaSad ram-
denime miznobriv auditoriaze moaxdinos
zegavlena (masmedia, momxmareblebi, azrTa
liderebi da a.S). am SemTxvevaSi ganm-
sazRvrel rols asrulebs an saxsrebis
moZieba aqciis Casatareblad, an prioritet-
ul auditoriebTan kontaqtebis gamyareba.

zemoqmedebis mixedviT  PR kampania Sei-
Zleba iyos racionaluri da emociuri.

racionaluri (sagnobrivi) PR kampania
orientirebuli potenciuri auditoriisTvis
informaciis miwodebaze, auditoriis dasar-
wmuneblad argumentebis moyvanaze.

emociuri PR kampaniebi aRZraven mog-
onebebs, mimarTuli arian grZnobebze, emocie-
bze, qvecnobierze. zogjer PRkampaniebSi
sxvadasxva auditoriebis gaTvaliswinebiT
erTdroulad orive strategias iyeneben.

gamoxatvis TaviseburebiT PR kampanie-
bs mZime da msubuq kampaniebad yofen. “mZ-
ime” PR (Hard relations) kampania Tavisi xasi-
aTiT axlosaa auditoriis interesebis
stimulirebisa da mozidvis meTodebTan. misi
miznebi moklevadiania – efeqtebze gaTv-
lili gancxadebebiT gamoiwvios sazogadoe-
bis myisieri moqmedeba.

“msubuqi” PR kampania (Soft relation) miznas
isaxavs ara mxolod proeqtisa da progra-
mis Sesaxeb informaciis gavrcelebas, aramed
keTilsasurveli atmosferos Seqmnasac.
xSirad es aris siRrmiseul motivebsa da
grZnobebze agebuli emociuri zemoqmedeb-
is strategia. amgvari kampania gaTvlilia
saSualo vadebze. igi TandaTanobiT cvlis
potenciuri auditoriis ganwyobas da iwvevs
masSi asociaciebs, romlebic Tavdapirve-
lad iwveven proeqtiT dainteresebas, Sina-
gan mzadyofnas masSi monawileobisaTvis
da SemdgomSi mudmivi partniorobis sur-
vilsac. am tipis PR kampaniebs  xSirad
mudmivi publikis Camoyalibebis mizniT
iyeneben.

amgvari PR kampaniebis momwyobi arako-

merciuli organizaciebi, kerZod, sajaro
biblioTekebi SeiZleba art biznesis erT-
erT monawiled da xelSemwyobadac ganvix-
iloT.

biblioTekebSi mowyobili

eqspoziciebisa da gamofenebis

mniSvneloba

gavrcelebuli stereotipuli Sexed-
uleba, rom biblioTekis momxmarebeli mx-
olod wignis kiTxviT Semoifargleba,
Znelad daakavSirebs art bazris monawile
mxatvrebs biblioTekasTan. amgvari midgo-
ma arc aris gasakviri, Tu gaviTvaliswinebT
specialistebis mosazrebas, rom klebulobs
mkiTxvelTa  interesi sabiblioTeko saqmi-
anobis Tanmdevi aspeqtebisadmi. biblioTe-
ka, rogorc arakomerciuli dawesebuleba,
romelsac aqvs Sesaferisi sagamofeno gare-
mo, qmnis sasurvel kulturul sivrces
axalgazrda mxatvrebis, cnobili da nakle-
bad cnobili mxatvrebisaTvis, imisaTvis, rom
mudmivad imyofebodnen rogorc xelovneb-
is moyvarulebis, aseve koleqcionerebisa
da art biznesSi monawileTa yuradRebis
centrSi.

cnobilia, rom saswavlo praqtikaSi, iseve
rogorc TviTganaTlebis procesSi, mkiTx-
veli iyenebs SezRudul literaturasa da
wyaroebs (xSir SemTxvevaSi mxolod miTiTe-
bul literaturas). xelovnebis sxvadasx-
va dargebSi codnis aqtualizaciasa da
sisrules ki uzrunvelyofs Tanamedrove
msoflio xelovnebaSi mimdinare proceseb-
is warmoCena, qarTuli Tanamedrove xelovneb-
is popularizacia, saqarTveloSi mcxovre-
bi eTnikuri jgufebis warmomadgenelTa
Semoqmedebisadmi yuradRebis miqceva, sazoga-
doebisTvis naklebad cnobili art-movle-
nebis gaSuqeba da a.S. am pirobebSi strate-
giul mniSvnelobas iZenen is formebi da
saSualebebi, romelTac SeuZliaT bib-
lioTekaSi sazogadoebis mozidva. tradi-
ciul sabiblioTeko RonisZiebebTan erTad
didi mniSvneloba aqvs mxatvrebis gamofe-
nebisa da diskusiebis organizebas.

biblioTeka am dros gadaiqceva xe-
lovnebaSi movlenis Seqmnis adgilad, sa-
dac erTmaneTs xvdebian mxatvari da audi-
toria, misi xelovnebis Semfaseblebi, Jur-
nalistebi, xelovnebaTmcodneebi, bib-
lioTekis TanamSromlebi da mkiTxvelebi,

mzia xositaSvili
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teqnikuri da samecniero inteligenciis
warmomadgenlebi. am ukanasknelTa daswre-
ba gamofenebze Taviseburad momgebiania
mxatvrebisaTvis, radgan rogorc wesi, samx-
atvro galereebsa da salonebSi mowyobil
gamofenebs damTvalierebelTa viwro wre
stumrobs. biblioTeka xdeba erTgvari Semo-
qmedebiTi da komerciuli ideebis mozid-
vis laboratoria.

saqarTvelos parlamentis erovnuli
biblioTeka Tavisi miznebis ganxorcieleb-
isas xelmZRvanelobs kanoniT sabiblioTe-
ko saqmis Sesaxeb da “... xels uwyobs erovnu-
li da msoflio kulturis, mecnierebisa da
ganaTlebis ganviTarebs”1, agreTve sabib-
lioTeko asociaciis saerTaSoriso fed-
eraciis (IFLA/UNESCO-s) rekomendaciiT,
romlis safuZvelzec biblioTeka calkeu-
li moqalaqeebisa da jgufebisaTvis ga-
naTlebis, informaciisa da pirovnebis gan-
viTarebis sferoebSi unda sTavazobdes
sxvadasxva saSualebebs, masalebsa da
resursebs, uzrunvelyofdes codnis, infor-
maciisa da mxatvruli nawarmoebebis xelm-
isawvdomobas Tavisi yvela samsaxurisa da
resursebis gamoyenebiT.

imdenad, ramdenadac saqarTveloSi ar
arsebobs specializebuli xelovnebis bib-
lioTekebi, saqarTvelos parlamentis erov-
nuli biblioTeka mis xelT arsebuli resur-
sebiT uzrunvelyofs xelovnebisa da Semo-
qmedi adamianebis popularizacias, mkiTx-
velebisa da studentebis, aseve TanamSromel-
Ta sulier da esTetikur ganviTarebas.

saqarTvelos parlamentis erovnul
biblioTekaSi saxviTi xelovnebis nimuSeb-
is eqspoziciebis mowyobas Tavisi upirate-
soba aqvs:

1.  biblioTekas yovelwliurad stum-
robs momxmarebelTa didi raodenoba, mar-
Talia, maT umniSvnelovanes nawils Sead-
genen umaRlesi saswavleblebis studente-
bi, magram aq xSirad ikribebian gansxvavebu-
li dargis specialistebi sxvadasxva re-
gionidan, samTavrobo da arasamTavrobo
seqtoris warmomadgenlebi, samecniro fo-
rumebis, konferenciebis, prezentaciebis
monawileebi, turistebi da a.S.

2. saqarTvelos parlamentis erovnul
biblioTekaze saubrisas arcTu umniSvne-
lo faqtors warmoadgens is garemoeba, rom

erovnul biblioTekas aqvs metad xelsayre-
li adgilmdebareoba – biblioTekis Seno-
ba qalaqis centrSia da masTan dakavSire-
ba transportiT yvela raionidan metad
xelsayrelia.

3. saqarTvelos parlamentis erovnul
biblioTekas aqvs xelovnebaTmcodneobis
literaturis mdidari fondi: wignebi, re-
produqciebi, katalogebi, plakatebi da es-
tampebi, Ria baraTebi da a.S., romelTa gamofe-
na ferwerul namuSevrebTan erTadac Sei-
Zleba. xelovnebis am dargebis ukeT Ses-
wavliT  dainteresebuli adamiani iqve wya-
rosac gaecnoba.

erovnul biblioTekaSi gamofenebis
mowyobisas udidesi roli eniWeba sazoga-
doebasTan urTierTobis samsaxuris saqmi-
anobas. PR-is TanamSromlebi TviTon monaw-
ileoben mxatvrebis gamofenebis gaforme-
basa da gaxsnaSi, masmediaSi presrelizebi-
sa da informaciis gavrcelebaSi, sxvadasx-
va saxis PR-kampaniebSi. rogorc ukve aRvniS-
neT, arakomerciuli organizaciebisTvis
rekomendebulia “msubuqi” PR kampaniebis
gamoyeneba. am kampaniebis saSualebiT bib-
lioTeka ara mxolod qmnis keTilsasurv-
el atmosferos proeqtis garSemo, audi-
toriis interesebis Secvlasac uwyobs
xels.

saqarTvelos parlamentis erovnuli
biblioTeka sagamofeno darbazis rekon-
struqciis Semdeg sruli datvirTviT iy-
enebs sagamofeno sivrces ferweris, grafi-
kisa, gamoyenebiTi xelovnebis nimuSebis
gamosafenad. biblioTekas aqvs ori darba-
zi konferenciebisa da diskusiebis mosawy-
obad da kino darbazi. gamofenebis Sesaxeb
informacia qveyndeba biblioTekis oficial-
uri veb-gverdisa da socialuri qselebis
saSualebiT.

personaluri da Tematuri

gamofenebi:

irakli cabaZis naxatebis gamofe-
na. misi namuSevrebi Sesrulebulia gan-
sakuTrebuli teqnikiT _ feradi avtokalme-
biT. mxatvars hqonda personaluri gamofene-
bi galerea “qarvaslaSi” da galerea “ko-
palaSi”.

koncerti da gamofena erovnul bib-
lioTekaSi warmodgenili iyo mxatvar qeTi
TodaZis namuSevrebi, koncerti Caatares

1 kanoni sabiblioTeko saqmis Sesaxeb, 28 oqtomberi,
1997 w.
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zaqaria faliaSvilis saxelobis pirveli
samusiko skolis moswavleebma. gamofenaze
warmodgenili iyo ferweruli tiloebi
(naturmortebi, peizaJebi, qalaqis xedebi) da
scenografia - scenis dizaini, Teatraluri
kostiumebis eskizebi. am RonisZiebiT damTva-
lierebels klasikuri musikis mosmenis
saSualeba mieca, msmenelma ki saintereso
gamofena daaTvaliera.

asmaT yurSaviSvilis gamofena. gam-
oifina gudiaSvilis, firosmanis, van gogis,
pikasos, matisis da sxva cnobili mxatvreb-
is tiloebis naqargi aslebi, religiur
Temaze Seqmnili namuSevrebi. tiloebi Ses-
rulebuli iyo abreSumis qsovilze mulin-
isa da abreSumis ZafebiT, saukunovan qarTul
tradiciebze damyarebuli natifi qsovis
teqnologiiT. mxatvars gamofenebi hqonda
Tbilisis, moskovis, parizis galereebSi;

mxatvar andro kandelakis mier Se-
qmnili zRaprebis ilustraciebi - miZRvni-
li bavSvTa dacvis saerTaSoriso dRisad-
mi. gamofena-konkursze warmodgenili iyo
elene axvledianis saxelobis bavSvTa su-
raTebis galereaSi gamarTul sabavSvo nax-
atebis konkursze gamarjvebuli mozardeb-
is namuSevrebis gamofena da dajildoeba;

mxatvarma da fsiqologma ia mWedliS-
vilma pirvel personalur gamofenaze war-
moadgina akvareliTa da zeTiT Sesrule-
buli naxatebi, abstraqtuli namuSevrebi.
misi namuSevrebi germaniis, amerikis, ingli-
sisa da iaponiis kerZo koleqciebSi inaxe-
ba. gamofenis paralelurad gaimarTa bar-
bare mWedliSvilis koncerti.

mxatvar irina gabianis videoartis
“anareklebis” Cveneba gaimarTa erovnu-
li biblioTekis sakonferencio darbazSi.
i. gabianis namuSevrebis gamofenebi evro-
pis sxvadasxva galereasa da Tanamedrove
xelovnebis muzeumebSi ewyoba. namuSevrebi
inaxeba sxvadasxva qveynis saxelmwifo
muzeumebsa da kerZo koleqciebSi. irina
gabianma saqarTvelos parlamentis erovnul
biblioTekas saCuqrad gadasca Tavisi mx-
atvruli namuSevari “mikrosamyaro”;

gaimarTa cnobili qarTveli mxatvris,
Tengiz mirzaSvilis (“CubCika”), xsovnisad-
mi miZRvnili gamofena – „Tengiz mir-
zaSvili saqarTvelos parlamentis
erovnuli biblioTekis fondebsa da
TanamSromelTa koleqciebSi”, da wign-
is – „Tengiz mirzaSvilis biobibliogra-

fia” (I da II gamocema) – prezentacia, sa-
dac warmodgenili iyo mxatvris mier Ses-
rulebuli plakatebi, bukletebi, wignis
ilustraciebi, sxvadasxva dros gamoqvey-
nebuli werilebi, interviuebi, publikaciebi,
misi redaqtorobiT gamocemuli wignebi,
Jurnalebi, literatura misi cxovrebisa
da Semoqmedebis Sesaxeb. damTvalierebel-
ma pirvelad ixila wignis garekanze gan-
Tavsebuli avtoportretis originali da
erovnuli biblioTekis TanamSromelTa
koleqciebSi daculi namuSevrebi. pirvelad
gamoifina 10 wlis Tengiz mirzaSvilis
naxati “Cemi sofeli”, romelic Jurnal “oq-
tombrelSi” (1947, #7) gamoqveynda.

nana baRdavaZis gamofena. nana baR-
davaZem rogorc “gansakuTrebuli monace-
mebis mqone Semoqmedma” 1999 wels aSS-Si
mudmivi cxovrebis ufleba moipova. saer-
TaSoriso praqtikaSi didi xania arsebobs
organizaciis mier xelovanisTvis samuSao
sivrcis daTmobis gamocdileba, saqarTvelo-
Si es pirveli SemTxveva biblioTekis
sivrceSi dafiqsirda. mxatvarma tiloze
muSaoba 15 seqtembers daiwyo. erovnul bib-
lioTekaSi Seqmnili namuSevari man bib-
lioTekas gadasca saCuqrad. xatvis proce-
si aRibeWda fotoze da namuSevris das-
rulebis Semdeg gakeTda filmi, romelzec
asaxulia mTeli SemoqmedebiTi procesi.

gaiane xaCaturianis gamofena. cno-
bili mxatvari TbilisSi daibada. mis fer-
mwerad Camoyalibebaze gavlena moaxdina:
somxurma arqiteqturam  da miniatiuram, Sua
saukuneebis qarTulma monumenturma ferw-
eram, XIX saukunis ferweris Tbilisurma
skolam, impresionizmma, postimpresionizmma,
avangardulma mxatvrobam; mxatvari  araer-
Ti poetis, mwerlis, reJisorisa Tu fotox-
elovanis  muzad iTvleboda.

mxatvar giorgi CaCaniZis person-
aluri (retrospeqtiuli) gamofena. igi
aris erTi personaluri gamofenis avtori
da TxuTmetamde jgufuri gamofenis monaw-
ile. giorgi CaCaniZis naxatebi daculia
germaniis, ruseTisa da italiis kerZo
koleqciebSi.

“Tanamedrove qarTuli miniatiura”.
gamofenaze warmodgenili iyo mxatvrebisa
da kaligrafebis mier qaRaldze, tilosa
da minanqarze Sesrulebuli namuSevrebi.
gamoifina irakli farjianis mier gadawer-
ili da dasuraTebuli ioanesa da markozis

mzia xositaSvili
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saxarebebi. eqspoziciaze aseve warmodgeni-
li iyo oTar megreliZis, daTo gagoSiZis,
goCa kakabaZis, levan margianis, anton bal-
anCivaZisa da sxvaTa namuSevrebi;

bibliuri siuJetebi vano abulaZis
SemoqmedebaSi. warmodgenili iyo 12 bib-
liuri siuJeti Sobidan aRdgomamde da sai-
dumlo seroba. mxatvris namuSevrebi dacu-
lia msoflios sxvadasxva muzeumsa da ker-
Zo koleqciaSi.

mxatvar zurab ToTibaZis namuSevre-
bis gamofena. gamofenaze warmodgenili
iyo mxatvris ferweruli da grafikuli
namuSevrebi, aseve xatweris nimuSebi;

ana Cangianisa da ira barbaqaZis
Teqis namuSevrebis gazafxuli-zafxulis
koleqciis gamofena-Cveneba damTvaliere-
belTa da TanamSromelTa  TxovniT mesa-
med gaimarTa. aRsaniSnavia, rom erovnul
biblioTekaSi mowyobili pirveli gamofe-
nis Semdeg am studias sazogadoebaSi cno-
badoba da Teqis samosis SekveTebis ricxvi
gaezarda.

 sazogadoebisaTvis movlenad iqca cno-
bili ungreli mxatvris, “vefxistyaosnis”
pirveli ucxoeli ilustratoris mixai
ziCis namuSevrebis gamofena. gamofenaze
mosulma damTvalierebelma naxa, rogor
iqmneboda “vefxistyaosnis” cnobili ilus-
traciebi, romlebic ziCs imdroindelma
mowinave qarTvelma inteligenciam Seukve-
Ta. kerZod, idgmeboda “vefxistyaosnis”
cocxali suraTebi, romlebic mxatvars
tiloze unda gadaetana (gamofenaze war-
modgenili iyo masalebi “vefxistyaosnis”
gmirebis prototi pebis memkvidreebis
koleqciebidan). mxatvris mier daxatuli
34 suraTidan komisiam 27 suraTi SearCia.
Tavisi namuSevrebi ziCim qarTvel xalxs
usasyidlod gadasca. asamde aslTan er-
Tad gamofenaze warmodgenili iyo Tbili-
sis muzeumebsa da kerZo koleqciebSi dac-
uli originaluri namuSevrebi da is nax-
atebi, romlebic amJamad  mxatvris ojaxSi
inaxeba. sagangebod am gamofenisTvis na-
muSevrebi Tavisi piradi koleqciidan Tbi-
lisSi mixai ziCis SvilTaSvilma, qalba-
tonma elizabeT maria CiCeri-ronai-smitma,
piradad Camoitana. gamofena gansakuTrebu-
li warmatebiT gamoirCeoda;

qurTi mxatvrebisa da qurTTa kul-
turuli memkvidreobis nimuSebis (fo-
toebi, literatura, nacionaluri kos-

tiumebi, musikaluri sakravebi) gamofe-
na. RonisZieba ukavSirdeboda qurTebis
religiur dResaswauls” da moewyo
saqarTvelos qurTTa axalgazrdobis kav-
Siris”-sa da qalaq Tbilisis meriis orga-
nizebiT. eqspoziciaze warmodgenili iyo
muraz daudis, anton mirzoevis, ando Cil-
darguSisa da guram omarovis namuSevrebi.

“poziciebi – qarTveli mxatvrebi
evropidan” . erovnulma biblioTekam
umaspinZla evropaSi moRvawe qarTveli
mxatvrebis gamofenas: es iyo  nawili im
RonisZiebebisa, romelic “evropis kvira
2011”-is farglebSi evropis saxlis inicia-
tiviT TbilisSi 25-30 maiss gaimarTa. war-
modgenili iyo anri basilaias, Salva xaxa-
naSvilis, kako Tofurias, zura arabiZis, irina
gabianisa da luka lasareiSvilis na-
muSevrebi. gamofenaze damTvalierebeli
gaecno mxatvrul fotografias, ferwerasa
da kolaJs.

xita quTaTelaZis namuSevrebis
gamofena. misi namuSevrebi sxvadasxva dros
gamofenili iyo italiaSi, SvedeTSi, germa-
niaSi, belgiaSi, saberZneTSi, poloneTSi,
litvaSi, ruseTSi. mxatvris namuSevrebi
daculia moskovSi a. puSkinis saxviTi xe-
lovnebis muzeumSi da aRmosavleTis xe-
lovnebis saxelmwifo muzeumSi, “ludvigis”
muzeumSi miunxenSi, gleizeris koleqciaSi,
rotSildebis kerZo koleqciaSi;

saqarTvelos damsaxurebuli mxatvris,
saxelmwifo premiis laureatis grafiko-
sisa da kinos mxatvris dima erisTavis
namuSevrebis gamofena;

mo ew yo lev an  x ar an aulis  n a -
muSevrebis gamofena. fermweri  gamofeneb-
Si monawileobs 1983 wlidan. ilustrirebu-
li aqvs mamis, poet besik xaranaulis ram-
denime wigni. misi namuSevrebi daculia
italiaSi sent isaias galereaSi, saqarTve-
los erovnul galereaSi, germaniis, safrange-
Tis, espaneTisa da luqsemburgis kerZo
koleqciebSi.

erovnuli biblioTekis mxridan amgvari
gamofenebis mowyoba erTgvari marketingu-
li svlaa. da ai, ratom: biblioTekebi, rogorc
arakomerciuli organizaciebi, materialurad
mTlianad arian damokidebuli saxelmwifos
dafinansebaze, rac erTgvar CarCoSi aqcevs
mis moRvaweobasa da ganviTarebas. Tanamed-
rove sabiblioTeko sivrceSi inovaciebis
danergvas sWirdeba wlebi, saiformacio te-

menejmenti da marketingi
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qnologiebis ganviTarebas – saxsrebi. sxva-
dasxva organizaciasTan erTad mowyobili
kulturuli RonisZiebebi, gamofenebi da dis-
kusiebi mas axal megobrebs sZens arasamTavro-
bo organizaciebis, saelCoebis, mxatvarTa
kavSiris, masmediis, muzeumebis, foto da art-
galereebis saxiT, zrdis imis albaTobas, rom
biblioTeka mudmivad iqneba yuradRebis cen-
trSi saxelmwifos mxridan, rac uzrunvely-
ofs mis Sesabamis ganviTarebas.

daskvnis saxiT SeiZleba iTqvas, rom
biblioTekas, rogorc arakomerciul orga-
nizacias garkveuli wvlili Seaqvs Tan-
amedrove art-bazris ganviTarebaSi. rogorc
CamoTvlili RonisZiebebidan Cans,  gamofe-

nebze warmodgenilni arian rogorc cno-
bili, aseve  axalgazrda da ucxoeTSi moR-
vawe qarTveli mxatvrebic. maTTvis bib-
lioTekis sivrceSi sazogadoebis winaSe
gamoCena damatebiTi SesaZleblobaa imis-
aTvis, rom mudmivad imyofebodnen rogorc
xelovnebis moyvarulebis, aseve koleqcio-
nerebisa da art-biznesSi monawileTa yura-
dRebis centrSi. es yvelaferi kargad aisax-
eba mxatvris reputaciaze da xels uwyobs
maT SemoqmedebiT winsvlas art-bazarze,
rogorc civilizebuli samyaros Semadgenel
elementze, romelsac specialistebi sazoga-
doebaSi mimdinare socialur-kulturuli
procesebis sarkesac uwodeben.
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NON-PROFIT ORGANIZATIONS’ PR AND ART BUSINESS

MZIA KHOSITASHVILI – PhD student of GTU

In the article is discussed the characteristics of a non-profit organizations’ PR services, goals and strategies.
There is described and accomplished so called “Hard relations” in The National Parliamentary Library of Georgia;
which supports establishing of artists in Art Business.

There are illustrated non-profit organizations - Library’s PR services that are arranged in this article, they can
influence on artists’ image and frequently assist development of Art Business.

PR В НЕКОММЕРЧЕСКИХ ОРГАНИЗАЦИЯХ И АРТ БИЗНЕС

МЗИЯ ХОСИТАШВИЛИ – докторант ГТУ

В статье «PR в некоммерческих организациях и Арт бизнес» рассмотрены особенности, цели и стратегии
PR службы в некоммерческих организациях. На примере выставок организованных в Национальной
библиотеке Парламента Грузии охарактеризована так называемая «мягкая» PR кампания.

Сделан вывод: PR службы некоммерческих организаций, конкретно библиотеки, могут влиять на имидж
художников и содействовать развитию арт-бизнеса.
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